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Executive summary 

Between 9 December 2024 and 29 March 2025, City of Newcastle (CN) conducted community 
consultation to help plan for, deliver and manage coastal buildings in the short, medium and long 
term. The Coastal Buildings Revitalisation Plan (CBRP), which forms part of the We Love Our Coast 
program, will include Surf Life Saving Clubs, lifeguard towers, beach kiosks, ocean bath pavilions, 
and amenities pavilions stretching from Stockton to Merewether.  

Prior to community consultation, CN hosted a series of focus groups with key stakeholders such as 
Surf Life Saving Clubs, Ambulance NSW, nippers groups and kiosk operators. These sessions 
helped detail the scope of the Plan and gather input on considerations for revitalising coastal 
buildings. 

The community was invited to provide feedback through an online survey and at various in-person 
events across the Newcastle LGA throughout the consultation period. The inclusion of the Coastal 
Buildings Revitalisation Plan in the We Love Our Coast program allowed CN to leverage previous 
campaign results and build awareness for the project. This extensive campaign included newspaper 
coverage, flyers at CN facilities, local cafes and businesses, signage along the coastline, social 
media and email campaigns, as well as partner campaigns with Newy with Kids and Hunter Hunter. 

This report documents the engagement methods and provides an analysis of the community and 
stakeholder feedback received during the consultation period. The feedback will inform the next 
steps in finalising the Coastal Buildings Revitalisation Plan, ensuring that it aligns with community 
needs and priorities. 

 

What we heard  

CN received 716 survey responses via the online survey.  

High level results of the quantitative data analysis revealed:  

 The most frequently visited coastal locations include Newcastle Ocean Baths, Bar 
Beach/Cooks Hill, and Merewether, with participants most commonly visiting to swim and 
exercise.  

 When evaluating the importance of infrastructure and amenities, participants placed the 
highest importance on toilets (including accessible options), with over 84% rating them as 
very or fairly important.  

 Pathways, shelter/shade, and parking also received higher importance ratings, highlighting 
that functional, inclusive, and comfortable facilities are critical for enhancing user 
experiences.  

 Younger people and those with a disability both prioritise inclusive, comfortable, and well-
connected infrastructure, but individuals with disability consistently place greater emphasis 
and rate practical amenities higher, especially those that support accessibility.  

These findings suggest that improvements should focus on ensuring essential amenities are 
consistently available and meet the needs of diverse visitor groups, including those requiring 
accessible infrastructure. 
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Next steps 

We will continue to review the results of community consultation and incorporate feedback into the 
User Needs Analysis, which forms Stage 1 of the project.  Stage 2 of the project will build on this by 
using the Users Needs Analysis to inform the development of the CBRP.   

The CBRP will assess the coastal buildings and consider the maintenance, upgrade and renewal 
activities required at each location. It will also consider the financial cost of the proposed works, 
prioritisation of actions and relevant management actions from both the Southern Beaches Coastal 
Management Plan (CMP) and the Extended Stockton CMP. This approach aims to ensure the long-
term sustainability of coastal infrastructure, aligning with broader coastal management objectives. 

We will continue to keep the community informed as the project progresses and provide further 
opportunities for the community to have their say at key stages of the project.  
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1. Background 

City of Newcastle (CN) owns a range of buildings situated along beaches and coastal cliff lines, or 
within the coastal reserve. Buildings being considered as part of the CBRP are those which are 
located within beach side precincts.  These assets include: 

 Newcastle Ocean Baths and amenities pavilion 

 Merewether Ocean Baths and amenities pavilion 

 Surf Club pavilions and amenities buildings and kiosks located at Stockton, Nobbys, 
Newcastle, Cooks Hill, Dixon Park, Merewether 

 Dedicated lifeguard facilities  

 Shade shelters (excluding those associated with the Bathers Way) 

 Ocean sea walls (Nobbys, Newcastle Beach, Bar Beach, Merewether)  

These assets are in varying conditions, with some undergoing minor upgrades and others major 
redevelopment. The buildings’ exposure to coastal risks, such as erosion and inundation, differs 
depending on location, and in some areas, sea walls and retaining walls provide additional 
protection. 

To ensure the long-term sustainability of these assets, CN is developing a Coastal Buildings 
Revitalisation Plan. This plan will provide strategic direction for maintenance, renewal, and 
upgrades over the short, medium, and long term, considering community needs, future uses, cost-
effectiveness, and service levels. It will inform decision-making for CN’s coastal assets. 

The project will be delivered in two stages: 

 Stage 1: User needs analysis, benchmarking, and community engagement. (We are here) 

 Stage 2: Schematic plans, cost analysis, and implementation plan. 

The project will align with our Coastal Management Programs which focus on the long-term 
management of the Newcastle coastline.  
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2. Engagement objectives 

We engaged with the community from 9 December 2024 to 29 March 2025 to gather insights and 
feedback.  

The purpose of the engagement was to:   

 Inform the community, key stakeholders and user groups about the project.  

 Identify requirements for the coastal buildings and related infrastructure.  

 Understand community and stakeholder concerns and values.  

 Strengthen relationships and build trust with community members, key stakeholders and 
interest groups. 

 Gather input from diverse user groups to inform the User Needs Analysis. 

 Educate the community on the Coastal Management Programs, their objectives, and their 
role in guiding coastal zone changes, including the direction and scope of the Coastal 
Buildings Revitalisation Plan.  

The engagement approach was guided by best-practice International Association for Public 
Participation (IAP2) principles and CN's commitment to engaging the community as outlined in our 
Community Engagement Strategy.  
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3. Communication and promotion  

During the engagement period a communications campaign was implemented to raise awareness 
of the Coastal Buildings Revitalisation Plan and promote the opportunity for community members to 
provide feedback.  

Key communications activities are summarised on the following page, and key pieces of 
communications collateral are available in Appendix I. 

 

Summary of promotional activity and reach  

Key communications activities are summarised below, and key pieces of communications collateral 
are available in Appendix I. 

Channel Description Reach 
 

 
Have Your Say 

webpage 

 
A dedicated project webpage was created on CN’s Have Your 
Say landing page. The page provided information about the 
Coastal Buildings Revitalisation Plan and encouraged 
participation in the online survey. 
 

 
4,438 visits 

 

 
Flyers and signage 

 
Flyers were distributed to CN facilities and local businesses 
across the city. Signage was also installed at key locations to 
promote the campaign and encourage feedback.  
 
Additional flyers were also distributed at community engagement 
drop-in held sessions during the campaign.  
 

 
500 flyers 
 
 
10 corflutes 

 

 
Social media 

 

 
An organic and paid social media campaign ran from 9 
December 2024 to 29 March 2025.  
The posts provided key project information and encouraged 
viewers to visit the Have Your Say webpage to find out more and 
have their say.  
 

 
372,186  
Impressions 
(number of 
times posts 
were displayed 
to users)  
 
316 
Post 
engagements 
(shares, 
reactions, 
saves, 
comments etc.) 
 
2,110 clicks  
 

 

 
Newsletters 

 

 
Articles on the Coastal Buildings Revitalisation Plan were 
included in the monthly CN Have Your Say e-Newsletters 
throughout the consultation period.  
 

 
2,703 recipients 
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Media coverage 

A media release was issued on 9 December 2024. 
 

119 media 
contacts notified 

Partner campaign 

 
Feature blog posts, email marketing and social advertising 
collaborations with Newy with Kids and Hunter Hunter were 
delivered.  

 
34,440 
impressions, 
readers and 
views 
 

 
Pop up stalls 

 
Pop-up stalls were held at the following locations:  

 Corner of Nelson and Cowper Streets, Wallsend on 16 
January 2025 

 Seniors Festival, Newcastle Expo on 4 March 2025 
 Carnley Reserve, Blackbutt Reserve on 19 March 2025 
 Gregson Park Playspace on 20 March 2025 
 Nobbys Beach on 21 March 2025 
 Stockton Beach on 23 March 2025 

 

 
5 pop up stalls 
270 individual 
engagements 

 

  



10 
 

 
Coastal Buildings Revitalisation Plan 
Consultation report 
October 2025  

4. Engagement activities 

The community was invited to provide feedback on how they use and what they value about 
Newcastle's coastal buildings via an online survey between 9 December 2024 to 29 March 2025. 
The feedback provided will be used to inform the User Needs Analysis for the Coastal Buildings 
Revitalisation Plan. 

In total, 716 people provided feedback via the online survey. Outcomes of this are presented in 
section 6. What we heard. 

Whilst we aimed to hear from as many people as possible during the consultation process, the online 
survey was 'opt-in', which means participants proactively sought to complete the survey as opposed 
to a sample of respondents being selected to more accurately reflect and represent the population 
makeup of the Newcastle community.  

All feedback has been reviewed and considered as part of the consultation process.  
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5. Who we heard from 
 

To ensure a comprehensive and inclusive consultation process, we encouraged participation from a 
diverse range of participants. This section provides an overview of the demographic insights shared 
by respondents. By understanding who participated, we can assess the reach of our engagement 
efforts and identify any gaps in representation. The following data highlights the backgrounds, 
experiences, and viewpoints of people who contributed to the consultation.   

 

About you  

What suburb do you live in?  

Participants are more commonly from Merewether (14%) and Newcastle (11%). 

Table 1: List of suburbs 

Suburb N=679 Suburb N=679 

Adamstown 3% Kotara South <1% 

Adamstown Heights 2% Lakelands <1% 

Ashtonfield <1% Lambton 2% 

Bar Beach 3% Maitland <1% 

Belmont <1% Maryland 1% 

Birmingham Gardens <1% Maryville 2% 

Blackalls Park <1% Mayfield 4% 

Bobs Farm <1% Mayfield East <1% 

Branxton <1% Mayfield West <1% 

Broadmeadow 1% Medowie <1% 

Callaghan <1% Merewether 14% 

Cameron Park <1% Merewether Heights 2% 

Cardiff <1% Metford <1% 

Cardiff Heights <1% New Lambton 4% 

Carrington 1% New Lambton Heights 1% 

Catherine Hill Bay <1% Newcastle 11% 

Cessnock <1% Newcastle East 3% 

Charlestown 1% Newcastle West 1% 

Chisholm <1% North Lambton 1% 

Coal Point <1% Orange <1% 

Cooks Hill 5% Rankin Park 1% 

Dudley <1% Redhead <1% 

East Maitland <1% Sandgate <1% 

Edgeworth <1% Shortland 1% 

Eleebana <1% Stockton 2% 

Elemore Vale 1% Tanilba Bay <1% 

Fern Bay <1% The Hill 4% 

Fletcher 1% The Junction 1% 

Georgetown 1% Thornton <1% 

Glen Oak <1% Tighes Hill 1% 

Glendale <1% Valentine <1% 

Hamilton 4% Wallsend 3% 



12 
 

 
Coastal Buildings Revitalisation Plan 
Consultation report 
October 2025  

Suburb N=679 Suburb N=679 

Hamilton East 1% Warabrook <1% 

Hamilton South 3% Waratah 2% 

Highfields <1% Waratah West <1% 

Inner West <1% Warners Bay 1% 

Islington 1% Whitebridge <1% 

Jesmond <1% Wickham 1% 

Kahibah <1% Unspecified (Newcastle) 1% 

Kotara 2%   

 

What is your age?  

The majority of participants fall within the age brackets of 45 to 69. 

Table 2: Ages of participants 

Age N=679 

Under 9 0% 

10-14 <1% 

15-19 1% 

20-24 3% 

25-29 4% 

30-34 6% 

35-39 9% 

40-44 8% 

45-49 12% 

50-54 11% 

55-59 11% 

60-64 14% 

65-69 11% 

70-74 7% 

75-79 3% 

80-84 1% 

85 and over <1% 

 

Are you of Aboriginal and/or Torres Strait Islander origin? 

1% of participants identify as being of Aboriginal and/or Torres Strait Islander origin. 

Table 3: Aboriginal and/or Torres Strait Islander origin 

 

 N=679 

No 99% 

Yes, Aboriginal 1% 

Yes, Torres Strait Islander <1% 
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Do you, or the people you will use CN coastal buildings with identify as living with disability?  

20% of participants identify as, or visit the CN coastal building with someone, who identifies as living 
with disability. 

Table 4: Identify as having a disability 

 

 N=696 

Yes 20% 

No 80% 

 

What is your relationship to the Newcastle Local Government Area (LGA)? 

89% of participants live in the Newcastle LGA. 5% are visitors. 

Table 5: Relationship to the Newcastle LGA 

 

 N=708 

I live in the Newcastle LGA 89% 

I own a property in the Newcastle LGA 41% 

I work in the Newcastle LGA 37% 

I represent a local community group / agency / sporting organisation 12% 

I own/operate a business in the Newcastle LGA 10% 

I am a visitor 5% 
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6. What we heard  
 

The following section presents the key questions from the Coastal Buildings Revitalisation Plan 
survey. These questions were designed to gather insights into how the community currently uses 
coastal buildings, what they value most, and how they would like to see these spaces evolve in the 
future. 

Participants were asked about their frequency of visits, modes of transport, and the activities they 
engage in while at coastal locations. By analysing these responses, we can better understand 
community needs and priorities, ensuring that future planning efforts align with public expectations. 

How often do you use / visit / patronise the coastal buildings (surf clubs, beachside amenities 
(toilets / showers / changerooms))?  

 

1 in 5 participants stated they use/visit/patronise the coastal buildings every day and 66% are using 
these facilities at least once a week. 

 

Figure 1: Usage frequency 

 

 

 

 

 

 

Frequent user = At least once a week 

Base: N = 716 
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When visiting, how do you get there?  

The vast majority (71%) of participants stated they travel to CN coastal buildings/locations by car 
and just under half (46%) walk. Those who attend alone are significantly more likely to travel by 
walking (53%), bicycle (32%) or public transport (13%). Every day users are significantly more likely 
to walk (68%) to the coastal buildings. 

Figure 2: Mode of travel 

 

Base: N = 716  Multiple responses enabled  

 

When visiting, are you:  

57% of participants visit coastal buildings/locations with family, 54% with friends and 53% alone. 

 

Figure 3: Vising coastal buildings 
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Please select your top 5 activities when visiting our coastal locations?  

81% of participants visit coastal locations to swim or recreate on the beach. Other common activities 
include exercise (59%), utilise the building facilities (52%) and meet with friends (47%). Less 
common activities undertaken include sunbaking (9%) and picnicking (9%). 

Those attending with family/children are significantly more likely to participate in club/community 
group activities (44%) and visit, hire or use café/restaurant/function centres and rooms (22%).  

Those attending alone are significantly more likely to swim or recreate on the beach (84%), exercise 
(64%) and enjoy the peace and quiet (34%). 

Every day users are significantly more likely to surf/bodyboard/body surf (47%) and volunteer for 
community services (38%). 

 

Figure 4: Main activities 

 

 
Base: N = 716 
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When visiting, where are you most likely going?  

Newcastle Beach/Newcastle Ocean Baths (42%) and Bar Beach/Cooks Hill (40%) are the most 
commonly visited locations. Those who are a visitor to the LGA (based on Q15 – relationship to the 
LGA) are significantly more likely to visit Nobbys Beach. 

Older residents (60+) and those who identify as living with disability (or visiting with someone who 
does) are significantly more likely to visit Nobbys Beach – likely influenced by the building facilities 
available (showers, toilets, etc.). 

Those visiting Newcastle Beach/Newcastle Baths are significantly more likely to be volunteering for 
community services (Surf Lifesaving). 

 

Figure 5: Area most likely visited 

 

Base: N = 691 
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Please let us know how important the following elements are when choosing to visit our coastal 
locations such as our beaches, surf clubs and beachside amenities (toilets / showers / 
changerooms):  

Participants believe toilets (including accessible toilets) are most important, overall, with 84% stating 
this amenity is fairly/very important. Moderate importance ratings were seen for pathways, shelter, 
parking, change rooms and outdoor community space (top 2 box score between 63% and 69%). 
Lower importance placed on BBQs and indoor community space. 

Every day users are significantly more likely to place a higher level of importance on shelter/shade 
(77%), outdoor (73%) and indoor (35%) community space and picnic tables (54%). Less frequent 
users (using no more than once a fortnight) rated parking (75%) as significantly more important than 
more frequent users. 

 

Figure 6: Importance of elements at coastal locations 

 

Base: 684-714 

Scale: 1=not at all important, 5=very important 

Top 2 Box % = ‘fairly important’/’very important’ 

Note: Data labels are not shown for results <4% 
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Please rank the following options based on their importance to you when visiting our coastal 
locations:  

When asked to rank the importance of different coastal infrastructure types, patrolled beach facilities 
(e.g. lifeguard towers and first aid rooms) stood out as the clear top priority, with 52% of participants 
ranking it first. This was followed by public amenities (toilets, showers, changerooms), which was 
ranked first by 34% of participants, reinforcing participants’ strong preference for safety and 
essential services. 

Facilities that support community recreation or economic activity, such as sports club storage (8%), 
commercial spaces (6%), function rooms (1%), and pop-up event space (<1%), were seen as 
significantly lower priorities. 

The findings suggest that participants value safety and basic infrastructure more than other spaces 
in coastal areas. 

Participants who are visiting with family and/or children are significantly more likely to have selected 
patrolled beaches as their first preference. Those aged under 30 were significantly more likely to 
have ranked community sports club facilities and commercial opportunities as first preference than 
other age groups. 

 

Figure 7: Ranking of importance of coastal building offerings 

 

1st Ranking 
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6% 
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Please rank the following criteria for how you think the renewal, upgrade, and maintenance of 
coastal buildings should be prioritised.  

Benefits to the community emerged as the clear top priority for participants, ranked in the top 3 by 
80% of respondents. This was followed by how close the building is to needing major repairs (57%) 
and how often the building is used (55%), both indicating a strong preference for practical, usage- 
and condition-based decision-making. 

Lower priorities included partnership opportunities (6%), employment and business opportunities 
(9%), proximity to public transport (11%) and tourism potential (12%), suggesting that economic 
development considerations were less of a focus than direct community value and structural 
integrity for respondents. 

 

Figure 8: Ranking of priority 
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rising sea levels)

Potential for attracting tourists

Proximity to public transport

Availability of funding or grants

Employment and business
opportunities

Partnership opportunities with
other organisations

Overall cost of the project

No response 10 to 11 7 to 8 4 to 5 3 2 1

Ranked 
in top 3 
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Are there any inclusive features that you would like to see incorporated into the standard building 
designs, so people of all abilities can fully enjoy our coastal assets. 

Participants provided a range of suggestions focused on improving inclusivity in building designs, 
with an emphasis on accessibility. Many called for better physical access, such as ramps, elevators, 
and smooth pathways that cater to people using wheelchairs, prams, or mobility aids.  

There was also a desire for more accessible, and well-maintained, amenities, particularly public 
toilets and change rooms that accommodate diverse needs, including family and gender-neutral 
options. Comments also highlighted the importance of enabling access to the water itself, with ideas 
such as beach wheelchairs and gentle ramps into pools or beaches.  

Other themes included the need for accessible parking, safer navigation features like lighting and 
signage, and creating welcoming, multi-use spaces with shade, seating, and community facilities.  

Overall, respondents expressed a desire for inclusive environments that promote dignity, 
independence, and shared enjoyment of coastal assets. 

Table 6: Suggested inclusive features 

Suggested inclusive features (open ended question) N=716 

Ramps/accessible pathways/wheelchair and pram access 18% 

Improvements to/accessible toilets/change rooms (including family change facilities) 14% 

More accessible in general 5% 

Parking/disabled parking 4% 

Beach wheelchairs/ways to get closer to the water 3% 

General improvements/maintenance i.e. cleaner, smoother pavement, safer 3% 

Shade and seating 3% 

Lifts/elevators 3% 

Space activation such as cafes, restaurants, tables, BBQs, pool and play equipment 2% 

Improved signage/speaker system 2% 

Secure bicycle, pram and wheelchair parking/secure lockers 1% 

Safer spaces 1% 

Bigger facility <1% 

Drinking fountains <1% 

Patrolled beaches <1% 

Other comments 5% 

No response 55% 
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Table 7: Examples of ramps/accessible pathways verbatims 

Examples: Ramps/accessible pathways/wheelchair and pram access (18%) 

“Easy access ramps so people can get in and out regardless of whether there is a power outage” 

“Yes, accessible access into venues, as well as to/from the beach (stairs etc) for people with mobility issues” 

“Getting prams/wheelchairs safely to the beach for Merewether pedestrians. Cannot go through the underpass 
and crossing at Frederick St, it is extremely dangerous if slow or bulky (pram or wheelchair) in median strip. 

Safety hubs don’t feel safe” 

“Rails, slopes for wheelchairs all buildings and areas. Slopes into water for those in wheelchairs, easy access 
for all” 

“Ensuring all facilities offer accessible paths of travel” 

 

Table 8: Examples of toilet/change room improvements verbatims 

Examples: Improvements to/accessible toilets/change rooms (14%) 
“Hooks to hang towels, clothes etc. when changing & showering. Indoor shower facilities and change rooms 

for all city beaches” 

“Parent rooms with toilets and change rooms for children, separate from adult areas” 

“Old style showers and change areas with open air and plenty of room instead of rows of tiny foul smelling 
airless toilets and showers with broken locks please” 

“Hygienic toilets and change rooms that are family and disability friendly” 

“Toilets and separate change rooms essential” 
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Please let us know if you have any other comments in relation to our coastal buildings? 
 

Based on the open-ended responses, themes emerged regarding inclusivity and the future of 
coastal buildings in the area. Many emphasised the need for upgraded and well-maintained 
facilities, particularly toilets, showers, and change rooms, highlighting concerns around cleanliness, 
accessibility, and modern standards. 

The Newcastle and Merewether Ocean Baths were frequently referenced, reflecting their 
importance to the community and the need for them to be inclusive, welcoming, and fit for purpose. 
There is also a need for improving access for all, especially for people with disabilities and families, 
alongside preserving the communal, volunteer-driven nature of surf clubs and coastal spaces.  

Participants want buildings that support public use, community life, and social vibrancy, often 
suggesting things like cafes, bars, or multi-use spaces, while also maintaining the charm and 
function of Newcastle’s unique coastal identity. 

 

Table 9: Further comments on coastal buildings 

Further comments (open ended question) N=716 

Bathrooms/change rooms 19% 

General maintenance and upgrades 17% 

Space activation for tourists and generating income e.g. events, cafes, restaurants, amenities 
(tables, BBQs), etc. 

8% 

Support the Surf Clubs more (money, equipment, space, storage, etc.) 4% 

Embrace the heritage 4% 

Functional/well-designed 3% 

Open/green space/embrace the environment 3% 

Shade and seating 3% 

Safer spaces/more enforcement 3% 

Do not over-commercialise 2% 

Be more accessible 2% 

Storage/lockers 2% 

Better connectivity (transport, walkways and cycleways) 2% 

Improved parking 1% 

Signage 1% 

Water stations <1% 

Other comments 5% 

No response 49% 

 

  



24 
 

 
Coastal Buildings Revitalisation Plan 
Consultation report 
October 2025  

Table 10: Examples of bathroom/ change room verbatims 

Examples: Bathrooms/change rooms (19%) 
“…people are trying to shower sand off small children in full view of the car park, or line up for the single-family 
change room. So, you strip under your towel because the toilet doors don't lock and anyone can look straight 

in and there is nowhere to put your clothes” 

“Put soap in the dispensers!” 

“Absolutely need indoor showers and change rooms at Nobbys Beach” 

“Please give us more public toilets in Stockton along the beach and little beach” 

 

Table 11: Examples of general maintenance and upgrades verbatims 

Examples: General maintenance and upgrades (17%) 

“Keep up the maintenance of the buildings and infrastructure” 

“Preserving the heritage of our coastal buildings should be a priority in relation to renewal, upgrade and 
maintenance" 

“Better cleaning schedules especially tables/chairs” 

“…stop doing small ‘patch up’ works to this beach and invest in a full revitalisation for the good of the 
community” 

“Providing a safe area. Maintenance of the facilities, cleanliness & functionality. Providing small conveniences 
of hooks for towels & clothes, hand soaps & adequate lighting & ventilation” 
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7. What we heard breakout - under 30 years old  

A short summary of key takeouts from participants aged under 30: 

 43% of those aged under 30 are using/visiting coastal buildings 4-7 times a week (13% 
every day). 69% are attending alone and 89% visit with friends. 

 This cohort is significantly more likely to undertake the following activities: meet with friends 
(67%), sunbake (33%) and have a picnic (17%) at coastal spaces. 

 Those aged under 30 years most commonly visit Newcastle Beach/Newcastle Ocean Baths 
(37%) and Bar Beach/Cooks Hill (37%), and are significantly more likely to visit Dixon Park 
(24%) than other age groups. 

 They place a significantly higher level of importance on coastal spaces having drinking 
stations (pet friendly) (73%), close proximity to public transport (77%) and access to BBQs 
(27%). 

 They are significantly more likely to have environmental concerns in their top 3 priority 
ranking 

 

8. What we heard breakout - respondents who identify as 
living with disability or utilise the building/location with 
someone who lives with disability 

 

A short summary of key takeouts from participants who identify as living with disability: 

 44% are using/visiting coastal buildings 4-7 times a week (21% every day). 55% attend 
alone and 55% visit with friends. 

 These participants are significantly less likely to be visiting these spaces to swim or recreate 
on the beach (75%) and significantly more likely to go and enjoy the peace and quiet (40%). 

 They most commonly visit Newcastle Beach/Newcastle Ocean Baths (48%), and are 
significantly more likely to visit Nobbys Beach (31%). 

 These participants place a significantly higher level of importance on seating (67%), 
accessible adult change facilities (65%), indoor community space (40%) and BBQs (23%). 
This group also placed a significantly lower level of importance on the need for a café/kiosk 
(50%). 

 These participants are significantly more likely to have ranked the proximity to public 
transport in their top 3. 

 When asked to provide further feedback regarding inclusive features that need to be 
incorporated in standard building designs, this cohort was significantly more likely to have 
mentioned accessible toilets and change rooms (19%), parking/disabled parking (7%), 
general improvements (e.g. smooth pavement) (8%) and improved signage/speaker system 
(6%). 
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9. Next steps  

 

We will continue to review the results of community consultation and incorporate feedback into the 
User Needs Analysis, which forms Stage 1 of the project.  Stage 2 of the project will build on this by 
using the Users Needs Analysis to inform the development of the CBRP.   

The CBRP will assess the coastal buildings and consider the maintenance, upgrade and renewal 
activities required at each location. It will also consider the financial cost of the proposed works, 
prioritisation of actions and relevant management actions from both the Southern Beaches Coastal 
Management Plan (CMP) and the Extended Stockton CMP. This approach aims to ensure the long-
term sustainability of coastal infrastructure, aligning with broader coastal management objectives. 

We will continue to keep the community informed as the project progresses and provide further 
opportunities for the community to have their say at key stages of the project.  
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Appendix 
Appendix I – Promotional materials 

Have your say webpage 
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Flyer and onsite signage 
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Social media 
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Newsletter 

December 2025
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Media release  
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Partner campaign  

Hunter Hunter  

 

Newy with kids 
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Appendix II – Survey 
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